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Listen to Chief DD,  the Philosopher of 
Hip Hop, on the  Music Lane on the 

Black Information Highway.com

“Welcome, Travelers!” 

Also, detour to Broadjam.com for more Chief DD

Detroit black entrepreneur launches
the first ever mobile bowling alley

STOP THE SPREAD OF GERMS  
Help prevent the spread of respiratory diseases like COVID-19.  

Stay home when you are sick, 
except to get medical care. 

Wash your hands often with soap 
and water for at least 20 seconds. 

Cover your cough or sneeze with a tissue, 
then throw the tissue 
in the trash. 

Clean and disinfect frequently 
touched objects and surfaces. 

Avoid touching your eyes, nose, and mouth. 

Avoid close contact with people who are sick. 

cdc.gov/COVID19 
314915-A  March 16, 2020 1:02 PM 

BLACK BUSINESS.Com  -
Jackson, who is 34-years old, has
reinvented the idea of physical
entertainment after realizing how
companies such as Amazon,
Grub Hub, and Uber provide

The National Football League
and NFL Players Association
today announced the COVID-19
monitoring testing results for Oc-
tober 11 – October 17.
During this period, players and

Tier 1 and 2 personnel were
tested daily. Tier 3 individuals
were tested weekly. Individuals
who test positive for COVID-19
follow the joint NFL-NFLPA
Treatment Protocol. 

They are immediately isolated,
not permitted access club facili-
ties, or have direct contact with
players or personnel. Club med-
ical staff are in regular commu-
nication with individuals who
test positive to monitor symp-
toms.

Monitoring Testing results for

NFL and NFLPA COVID-19
Monitoring Testing Results

October 11 – October 17:   
38,880 tests were administered

to a total of 7,799 players and
team personnel.
15,167 tests were administered to
2,459 players; 23,713 tests were
administered to 5,340 personnel.
There were eight new confirmed
positive tests among players and
11 new confirmed positives
among other personnel. 
Total test results for the entire
Monitoring Testing period to-
date, Aug 1 – Oct 17:

During Monitoring Testing from
Aug 1 – Oct 17, 47 players and
71 other personnel were con-
firmed positive cases.
More than 450,000 tests were ad-
ministered to players and person-
nel during the Aug 1 – Oct 17
period.

convenience and ease in the
shopping, eating, and traveling
industry. He thought of making a
bowling alley accessible by mak-
ing it mobile and that's when
Luxury Strike Bowling was born.
"These companies made life eas-
ier for people and created eco-
nomic growth worldwide, and I
wanted in," Jackson told The De-
troit News.
Luxury Strike Bowling's design,
which has been years in the mak-

ing, has a few differences from
the traditional bowling alley. Its
two automatic bowling lanes are
shorter and the bowling balls are
smaller, weighing only 3 pounds.
The bowling alley also features a
scoring system, temperature con-
trol, neon lighting, an 80-inch
theater screen, a sky lounge, and
a state-of-the-art sound system

Terence Jackson Jr., an African American entrepreneur from Southfield, Detroit, has con-
verted a 53-foot semi-trailer truck into a bowling alley-on-wheels. It's called Luxury Strike
Bowling and it's the first mobile bowling alley in the world. (Photo/Courtesy:Black
Business.com).

Vitalant & Bite Squad join forces: Blood donations imperative
in wake of pandemic; Free food delivery when you donate blood
MEMPHIS, TN – With coron-
avirus cases increasing once
again, local blood provider Vita-
lant and Bite Squad are launching
a two-week blood drive to help
Memphis area patients through
life-saving blood and plasma do-
nations. Blood donors are desper-
ately needed to make up for the
shortfall of thousands of uncol-
lected donations at cancelled
blood drives during the Covid-19
period.

The companies announced today
that anyone giving blood with Vi-
talant beginning today, Monday,
October 19 through Monday, No-
vember 2 will receive a coupon
with a code for free delivery the
next time they use Bite Squad …
along with a facemask to help
fight against the spread of the
virus.

There are multiple Vitalant Blood
Centers locations in the Memphis

area including:1045 Madison
Ave. in Memphis; 4702
Spottswood Ave. in Memphis;
7505 Highway 64, Suite 109 in
Bartlett; 1055 Goodman Rd. E.,
Ste J in Southaven; 2095 Exeter,
#75 in Germantown. Vitalant
and Bite Squad encourage
donors to make an appointment
at 877-25VITAL, or vitalant.org.

Already this fall, more than 800
school blood drives scheduled
with Vitalant have been forced to
cancel, resulting in 27,000 po-
tential uncollected donations.
Key factors in the immediate
need for plasma and the signifi-
cant need for blood donations in-
clude:

•Convalescent plasma therapy is
the only currently available in-
vestigational antibody-based
treatment for COVID-19.
•Amidst the pandemic, the need
for blood has continued for

NFL announces Third
Annual Big Data Bowl

people, is now available for par-
ties, corporate gatherings, church
gatherings, and other events in
Southfield and other nearby
areas.
Learn more at LuxuryStrike-
Bowlingcom or follow the brand
on Instagram @LuxuryStrike-
Bowling

Luxury Strike Bowling's de-
sign, which has been years in
the making, has a few differ-
ences from the traditional
bowling alley. Its two auto-
matic bowling lanes are
shorter and the bowling balls
are smaller, weighing only 3
pounds. The bowling alley
also features a scoring sys-
tem, temperature control,
neon lighting, an 80-inch the-
ater screen, 

that guests can connect to
through Bluetooth.
Building the bowling alley was
not without obstacles as it was
often slowed by the unavailabil-
ity of materials due to the pan-
demic. But Jackson was finally
able to launch it last Juneteenth.
The alley, which includes a loft
that can accommodate 10 to 15

NEW YORK (October 21 2020)
– The NFL has launched the
third annual Big Data Bowl,
powered by Amazon Web Serv-
ices, Inc. (AWS), a joint initia-
tive between the NFL and AWS
that uses data and technology to
make the game more exciting for
fans and safer for players. Using
Next Gen Stats powered by
AWS, the 2020-2021 Big Data
Bowl is a crowdsourcing compe-
tition that calls on professional
and aspiring data analysts to de-
vise innovative approaches to
analyzing pass coverage in the
NFL.
The Big Data Bowl annually

asks participants to explore sta-
tistical innovations in football
using real-time data the NFL
captures for every player, on
every play, in every situation. By
crowdsourcing insights into this
data and using AWS services,
Big Data Bowl invites the data
analytics community to rethink
trends in player performance and
innovate the way football is
played and coached.
The third annual competition is

just one example of how the NFL
drives advancements in the game
by making football data publicly
available. This season will also

mark the sixth annual 1st and Fu-
ture, the NFL's annual pitch
competition and crowdsourced
data analytics contest designed to
spur innovation in athlete safety
and performance, also a center-
piece of the league's partnership
with AWS.
"The NFL continues to find new
ways to use data to advance our
game – using Next Gen Stats
powered by AWS to fuel the Big
Data Bowl is a prime example,"
said Michael Lopez, NFL Direc-
tor of Football Data and Analyt-
ics. "The league has grown both
on and off the field with the use
of analytics, and by crowdsourc-
ing to talented individuals
around the globe, the Big Data
Bowl gives the NFL greater ex-
posure, depth, and insight into
what data can do to support the
future of the game."
New this year, the Big Data

Bowl will feature a mentorship
program where 16 junior data
scientists from diverse back-
grounds are connected with ex-
perienced NFL analytics experts
to curate a Big Data Bowl sub-
mission. This year participants will
use the player tracking data on all
passing plays from the 2018 regular
season provided by the NFL.

childbirth, cancer treatments, es-
sential medical procedures, and
everyday emergencies.

“We’re grateful for this partner-
ship and the incentives Bite
Squad is providing to encourage
these communities to come to-
gether in supporting this mission
and to recognize the immediate
need for plasma, platelet and
blood donations,” says Vitalant’s
South Division Vice President,

James Dugger. “Every donation
can impact individuals in a life-
affirming manner. Donors liter-
ally make this mission possible.”
Vitalant ("Vye-TAL-ent") is a na-
tional community blood service
provider, supplying comprehen-
sive transfusion medicine serv-
ices for nearly 1,000 hospitals
and health care partners for pa-
tients in need across 40 states.
Vitalant inspires local communi-
ties to serve the needs of others

and transform lives through the
selfless act of donating blood.
Every day, almost 5,000 blood
donations are needed to meet the
needs of people throughout the
country, and Vitalant’s 800,000
donors supply 1.8 million dona-
tions a year. In addition to blood
products, Vitalant offers cus-
tomers transfusion services,
medical consulting, quality guid-
ance, ongoing education, re-
search and more.

Bite Squad along with Waitr
connect local restaurants to hun-
gry diners in underserved U.S.
markets. Together, they are a
convenient way to discover,
order and receive great food
from local restaurants, national
chains and grocery stores. As of
June 30, 2020, Waitr and Bite
Squad operated in small- and
medium-sized markets in the
United States in over 700 cities.


